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Landscape of Healthcare Marketing

changing government regulations, ever evolving consumer needs and preferences, 

healthcare organization innovates and evolves over time. The current landscape of 

healthcare marketing denotes a tremendous shift across various dimensions such as 

of information, the role of sales reps, the use of technology, metrics to measure 

In this guide, let’s explore factors that are transforming the healthcare marketing 

drive results.

1

Healthcare Marketing guideHealthcare Marketing guide



Content Consumption in Healthcare Marketing
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eBooks

Annual Reports

Microsites

Research Reports

Print Magazines

Whitepapers

Blogs

Videos

In-Person Events

Here are key takeaways from the statistics above…

. 

Physicians prefer accredited medical education material and key opinion of industry leader. Thought leadership material and educational

as a source of information.
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Purchasing Decisions and Cost Consciousness

purchase decisions.
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Procurement
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Procurement
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Price

Safety
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orld
Evidence

Patient
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Understanding the Persona of the New Digital 
Buyer in the Healthcare Industry

Buyers in the healthcare industry have evolved. Doctors, nurses, clinicians, surgeons, 
dentists, hospital administrators and other healthcare professionals are using 

other medical technology. Even patients today access their medical records online. 

-

This means that all your marketing material should focus around such decision 
makers. Most healthcare decision makers today conduct extensive online research 
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Tips to Map Healthcare Buyer Personas

expertise and priorities compared to clinicians and play an important role in 
purchase decisions.

-

medical professionals such as doctors and dentists ideally prefer communication 
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Key priorities

Demographic
Information

professional

Preferred type
of communication

Preferred
channel of
communication

Popular
devices
used

Useful
Information 

when Creating
Healthcare buyer

Personas
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expertise and priorities compared to clinicians and play an important role in 
purchase decisions.

-

medical professionals such as doctors and dentists ideally prefer communication 
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Key priorities

Demographic
Information

professional

Preferred type
of communication

Preferred
channel of
communication

Popular
devices
used
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The core aspect in Behavioral Targeting in the 
Healthcare Industry is DATA! Here’s how it helps….

sector.
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Key priorities

Demographic
Information

professional

Preferred type
of communication

Preferred
channel of
communication

Get Basic information

and other digital channels

data to identify potential
prospects

Understand preferences

analysis

Organize and group data
to prep it up for analysis
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Best Marketing Channels for The Healthcare Industry

CHOOSE A CUSTOM HEALTHCARE MAILING LIST

institutions. Based on the type of medical institution or and role of each medical professional, you can tailor your marketing messages and use appropriate 

healthcare lists that you can use to tailor marketing messages 
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Medical
Mailing List

Hospital
Mailing List

Dentist
Mailing List Email List 

Nurse Mailing ListDiagnostic Radiologist
EmailLists 
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Based on the type of medical institution or and role of each medical professional, you can tailor your marketing messages and use appropriate channels to 

Healthcare
Professional
/ Institution

Hospitals
Administrators

independent

are decision
makers

Educational material,

trends in technology,

through email campaigns 

Telemarketing,
Email Marketing,

Online Healthcare

Media

type of hospital (size
and specialty)

Dentists and
Doctors

Doctors,
Dentists,

Independent
Medical

Professionals

Medical products,

educational material

magazine or email
campaigns.

Direct Marketing,
Email Marketing,
Telemarketing,

Online Healthcare

Media

You can also connect

of Medical Group
Practices as they may

impact purchasing
decisions

Contact and
their Role

Best Type of
Marketing Collateral – 

What they may be 
interested in buying

Tips to Fine T une
Your Marketing

Campaigns
Best Channel

to Use
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Diagnostic

Health
Departments

Directors,
Heads,

medical technology and
educational material

on nutritional information
through programs,

and magazines.

Direct Marketing,
Email Marketing,

Telemarketing

You can customize
your campaigns

on medical and health
concerns relevant to

that region.

Directors and
Managers

Medical products,

material through

or email campaigns.

You can also target
diagnostic centers

that are part of multifacility
chains

Direct Marketing,
Email Marketing,

Telemarketing

Nursing
Home

Nursing Home
Administrator

Range of products
from medical

furniture to art
and craft supplies.

You can tail or your

special programs and
activities they

conduct.

Direct Marketing,
Telemarketing
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Marketing Automation and Technology

Clinical Innovation Sugge

Cardiac

MRI-compatible pacemaker 
Bio -absorb able stents
Suprarenal AAA stent graft
Percutaneous valve implantation
Arrhythmia mapping
Atrial appendage closure

Ortho edic

Patient -speci c, cost -effective implants
Total ankle implants
Cartilage restoration
Bone glue
Robotic spine

General

Improved laparoscopic video equipment
Wireless laparoscopy
Advancements in microlaparoscopy
Reusable surgical instruments

Othe
technology

Easy inter -device capability
Telemedicine
Biologic solutions
Neurostimulation
Pain management

Clinical Innovation Sugge Non-Surgic
Phy an

Cancer

Curative therapy
Individualized pharmacotherapy
Pancreatic cancer treatment
Targeted therapy for glioma

Cardiov
Di e

Peripheral vascular medication
Antiatherosclerotics 
Treatment of chronic angina
Novel anticoagulant with antidote

Di

Low -cost generic basal insulin
Oral drug type 1 diabetes
Polypill combinations
Self -regulating insulin

Othe

Eradication of Lyme disease
Non -addictive pain medication
GI medications
IV calcimimetic
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Conclusion
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1 Byram Brook Place,
Armonk, NY 10504

(800) 710-5516

About us

customers, and run marketing campaigns.

teams in organizations.
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Digital marketing elements for 
Healthcare marketers
Behavioral Targeting For Next-Gen Healthcare Marketers

As healthcare marketers, technology and data analytics play an important role in 

With the latest medical technology, healthcare marketers and medical profes-
sionals can get a single point of source to implement strategy, personalize

Use integrated platforms that assimilate data from various channels such 
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Key priorities

Demographic
Information

professional

Preferred type
of communication

Preferred
channel of
communication

Popular
devices
used
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