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Below are the most
effective ways of
geneyating leads
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Marketrers.  Gf.

Virtual
@ Company events/
Website webinarg
Email $
Mavketing \

Top of the funnel (ToFV) is
‘he stage where you get
maXimum leads. Hsthe
beginning of your buyers
sales jourmey

middle of the funnel
(MOFV) is the stage
Wwherve lead nurturing

begins. &

Bottom of the funnel N

(BOFV) is the stage
Wwheve the buying takes
place (Conversion).

MAPPING LEAD
9 6ENERATION TO
L

YOUR FUNNEL

All Prospects

Email Marketing

-'

Q:What is Lead 6eneyation? \ /

A: A marketing process of
stimulating and capturing
inferestin a product oy service
for the purpose of developing
sales pipeline.

AS Q4 ends, the focus again shifts to metics
and ¥PIs. Lead Generation being one of the
Yop priovities o work on.

b c e

This infographic will help you maximize lead
generation potential. Also find tips, tactics,
and. stats o help you convert more members

of your avdience.
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Pay-Per Click
(PPC)

Social media
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Market Qualified.
Leads (MQL)

Sales Qualified
Leads (SQL)

Salesg

customer

Not all leads go for a sale. Developing
relationship With customers is critical.

A Lead. Nuvturing $trategy Wwill help to
continue build awareness and affinity for
your byand while your prospect is self-
educating. Through paying atrention o
your MOV efforts Hhrough tactics such
as lead nuvturing, you can continve to
have a velevant conversation with
prospects long after your lead
genevation efforts.
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Genevating ttigh
Quality Leads

Converting Leads into

Customers
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Whitepaper

webinars

E-Books

Free Trial

ovides Case

Studies

ConsuHation

Tip Sheets offers

Demos estimate

Blogs

webinars

EverY business hdas d unigue sadles Funnel.
- BEB organi2ations without a nurkuring
strategY don’t have a strong sdles and
ﬁarketing dlignment. Driving Conversions 4t
EVErY stage of the buYer’s .iourney are
Critical For business'. Nurturing is the key
ko impact customer and build long
relationships.
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TOP 4 STRATEGIES

48% 44%

EmaL sl 180 Days nurturing Plan: That Works!

MARKETING Landing
Pages

ldentify your audiences’ pain-points.
Build a solid relationship with your leads
43% with a customized lead nurturing strategy.

Content
Marketing

PUSH YOURSELF TO THE LIMIT T0P 4 LEAD-GEN PRIORITIES FOR CMOs

' An effective lead generation 529 51%
strategy demands quality
over ﬂ“an"w. The Kev o Increase :n':m;f\g
which lies in the quality of RO Sales Funned

marketing database.
pPerusing clean, real-time
and accurate data is the
first step forward to a S—
successful lead-gen et Life time value
strategy. Read more
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TOP 4 B2B GOALS

68% 63% 6%
B2B
Marketers
Clean
Data
Every

Week

Increase Increase
Conversion Lead
and Sales qualification

@ 25 22%

Improve
Lead Data
Segmen-
tation

TOP 4 Nurturing Tactics

Increase
Brand
Awareness

69% 40%

Creating
Relevant
content

Data
Hygiene
is among
the top
challenges
for
CMOs

Personalizing
Campaigns

@ s 38%

Targeting by Targeting By
Prospect decision
persona HELR

@ |® i

Topd

Effective

B2B
marketers
believe
data
is the
Key

channels

48%

Websites

Nurturing
Leads
can
elevate
sales by
45%

CREHATINL

CLICK HERE TO LEARM HOW TO GET YOUR EMAILS OPENED AND NOT thrashed!!

CLSTOMER

DATA IS THE KE

FERSONHAH

Content Plays A Gentral Role In Leee Nw@wm@

DIRECT MAIL AND TELEPHONE ARE THE STRONGEST TRADITIONAL LEAD NURTURING CHANNELS.

TAKING PERSONA-BASED APPROACH WITH RELEVANT MESSAGING WILL BOOST NURTURING & FOSTER ENGCAGEMENT.

Lake B2B is & leading provider of high end data solutions and management
sevvices.our focus over the years has been on improving the efficiency of
marketing campaigns, dyiving more revenve, and increasing profitability of
sales and. marketing teams across organizations.

FOR MORE INTERESTING CONTENT FOLLOW US ON
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http://www.lakeb2b.com/Lns/engage-educate-and-make-your-prospects-sales-ready/
http://www.lakeb2b.com/Lns/engage-educate-and-make-your-prospects-sales-ready/
http://www.lakeb2b.com/blog/boost-b2b-lead-generation-database/
http://www.lakeb2b.com/Lns/database-strategy/

